
SEO 101



What is Search Engine Optimization?
Google Analytics refers to traffic arriving at your site from a 
search as Organic Traffic

{ }

SEO  
The process of affecting the visibility of a website or a 
web page in a search engine's "natural" or un-paid 
("organic") search results.



Search Engines

1. You can’t trick Google 

2. Spamming your site with keywords won’t work

3. Text housed in an image or inside of a Flash 
element cannot be indexed

4. The search algorithm changes often

Above all else, create 
good, useful content.

(Source: Experian Marketing Services)
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SEO 
It’s simpler than you think{ }

5 ITEM CHECKLIST



1
Page Title

What is the page about? { }



2
URL Structure

Include keyword phrase & no special characters { }



3
Page Headline

Include keyword phrase in your headline if it makes sense{ }



4
Relevant  
         Content

Include keyword phrase in your headline if it makes sense{ }



5 Name  
    your images Include keyword phrase in your name / Alt Tag{ }



**
Extra Credit

After the basics{ }

1. Internal linking
2. Inbound linking
3. Mobile Friendly



**
Extra Credit

After the basics{ }

4. Domain age
5. 301 redirect of non-www traffic to www
6. Sitemap.xml file installed
7. Meta Descriptions are unique and friendly



SEO Myths
Keywords vs. Focus on quality content{ }

1. We must rank first

2. Social Media & SEO aren’t related at all

3. h1’s, title tags and relevant meta information is all we need to do to rank highly

4. SEO is not a usability issue



Checking your SEO health
Google Analytics and more









How many of your pages are indexed?



How many of your sites link to you?



Google Webmaster Tools
SEO Insights



Google Webmaster Tools The keywords to that led users to your site.{ }



Google Webmaster Tools Sitemap.xml files submitted will be indexed by Google{ }



Social Considerations
Combining keyword search with social{ }

1. Make sure your social media strategy is in sync with 
your SEO strategy

2. Find and encourage/reward your social media 
influencers

3. Keep your social channels up to date





Budget Considerations
How much should I spend on SEO?



Audience Volunteer Audit
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