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73
PER

C
EN

T

OF ONLINE ADULTS USE SOCIAL 
NETWORKING SITES

Pew Internet http://pewinternet.org/Commentary/2012/March/Pew-Internet-Social-Networking-full-detail.aspx

http://pewinternet.org/Commentary/2012/March/Pew-Internet-Social-Networking-full-detail.aspx
http://pewinternet.org/Commentary/2012/March/Pew-Internet-Social-Networking-full-detail.aspx
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OF THE 143 MILLION ONLINE ADULTS IN THE UNITED STATES

Pew Internet`1 

72 PER
C

EN
T

Use 
Facebook
{93 MILLION}

18 PER
C

EN
T

Use 
Twitter

{23 MILLION}

17 PER
C

EN
T

Use 
Instagram
{19 MILLION}

6 PER
C

EN
T

Use 
Tumblr.
{9 MILLION}

21 PER
C

EN
T

Use 
Pinterest
{22 MILLION}

22 PER
C

EN
T

Use 
LinkedIn

{28 MILLION}
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27
PER

C
EN

T

62

PER
C

EN
T

OF FACEBOOK 
USERS LOGIN 
EVERY DAY

OF TWITTER 
USERS LOGIN 
EVERY DAY
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3 MOST PEOPLE ARE 
NO MORE THAN 3 
FEET FROM THEIR 
MOBILE DEVICES 
AT ANY TIME

FEET



WHY USE PAID SOCIAL MEDIA?



EFFECTIVE MARKETING IS SIMPLY 
THE RIGHT MESSAGE 
DELIVERED TO THE RIGHT PERSON 
AT THE RIGHT TIME AND PLACE



“I KNOW THAT HALF OF  
  MY ADVERTISING 
  DOLLARS ARE WASTED
 

… I JUST DON’T KNOW 
  WHICH HALF.”

John Wanamaker



Cactus © 2014 All Rights Reserved.

RIGHT MESSAGE

1,673 Post Engagements
$0.19 Per Post Engagement
110,306
$0.00

2,473 Post Engagements
$0.14 Per Post Engagement
110,306
$0.00

4,233 Post Engagements
$0.09 Per Post Engagement
110,306
$0.00+3 +4 +7
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RIGHT PERSON
Unprecedented targeting capabilities

Demographics
Behavioral
Life Stage
Interest
Technology usage
Relationships
Custom
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RIGHT TIME AND PLACE

7:00 am 9:00 pm9:00 am 11:00 am 1:00 pm 3:00 pm 5:00 pm 7:00 pm

Checks her email 
& Facebook when 
she wakes up

Listens to her 
favorite music in 
her car on her 
way to drop kids 
at school / work

Grabs coffee,
checks Instagram 
while waiting in line

Scans the latest 
news when she 
gets to work

Listens to custom 
Spotify / Pandora 
station at work

Checks Facebook, 
twitter and celeb 
gossip site during 
lunch

Researches 
products that will 
be going on sale 
this weekend

Texts with kids to 
check in / confirm 
pick up after practice

Checks Pinterest / 
web for quick and 
easy meal ideas  or 
Yelp for restaurants 
for dinner

On the weekend, 
gets some me time 
with her friends, 
happy hour 

Calls friends / family 
on way home, stops 
by store or restaurant

Watches TV with her 
family while also 
surfing / tweeting on 
second screen

Flips through 
Pinterest / Facebook 
before bed

Watches short / 
funny online video 
at desk 
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SOCIAL AMPLIFICATION
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BUILT IN METRICS
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CAN I AFFORD IT? 
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FACEBOOK BY THE NUMBERS

1.28
BILLION
USERS

1.23
BILLION
MONTHLY
ACTIVE 
USERS

1
BILLION
MOBILE 
MONTHLY
ACTIVE 
USERS

756
MILLION 
DAILY
ACTIVE 
USERS
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Page Post / 
Promoted Post

Ad Unit /
Right Rail
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Mobile Page Post / 
Promoted Post
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Mobile Page Post / 
Promoted Post



Text
Cactus © 2010 All Rights Reserved.

Page Post: Photo

Page Post: Video

Page Post: Text

Page Post: Link

Domain Ad

Offer Ad

Event Ad

Page Like Ad

Mobile App Ad

App Ad

ObjectiveUnit Desktop News Feed Mobile News Feed Right Rail

Awareness / Engagement

Awareness / Engagement

Awareness / Engagement

Web Traffic

Web Traffic

Sales

Responses / Attendance

Page Likes

Drive to Mobile App

Drive to Desktop App
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GETTING STARTED
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FACEBOOK OFFERS
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TOP TARGETING OPTIONS
Location

Reach people in cities, countries and communities where you want to do business. For example: If you’re a local business, you can show 
your ads to people who are near your store.

Demographics
Choose the audience for your ad based on demographics like age, gender, education and more. For example: You can create different ads 
to appeal to different age groups or genders.

Interests
Reach people based on their interests, hobbies and Pages they like on Facebook.For example: If you sell cookware, you can reach people 
who like “cooking,” and also cooking shows or recipe sites.

Behaviors
Find people based on their purchase behaviors, device usage and other activities. For example: App developers can reach people who are 
early adopters or who use a specific type of phone.

Connections
Reach people who are connected to your Page, event or app, as well as their friends.For example: You can promote an event by showing 
ads to the friends of people who are attending.

Custom Audiences
Create audiences based on your own customer data, including emails, phone numbers or user IDs. For example: Share a customized ad 
with people who've signed up for your email newsletter
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FUNDING SOURCES

Invoicing over $10,000 / month
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FACEBOOK BEST PRACTICES
Include a bit.ly link in copy

Use the “Learn More” action button, it converts better than the 
other ones and versus having nothing.

Avoid the right rail ads for now. They can be effective when 
purchased through FBX as a retargeting unit, but significantly 
outperformed by in-feed units. 

https://bitly.com/
https://bitly.com/


Cactus © 2014 All Rights Reserved.

https://www.facebook.com/help

https://www.facebook.com/help
https://www.facebook.com/help
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THE TWITTERS
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TWITTER ADVERTISING
Twitter offers several types of ads

Promoted Accounts

Promoted Tweets

Promoted Trends
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TWITTER GOALS
Several ways to drive results

Drive Sales

Drive Traffic

Generate Engagement

Reach New Customers

Increase Brand Awareness

Enhance Customer Service

Lead generation
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TWITTER TARGETING
Target Users By A Combination Of

Keywords in timeline / Hashtags 

Interests

Geography

Gender

Device (mobile, desktop)

Keyword search results
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TWITTER PRODUCTS
Ad Units/Products/Services

Cards (Richer content/CTAs)

Lead Generation

Website Cards

Conversion Tracking

Lookalike Targeting

Custom Audiences (by Twitter handle)
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TWITTER CARDS
Richer media than just 140 characters of text

Summary Cards

Photo Cards

Gallery Cards

App Cards

Player Cards

Product Cards

Works on Mobile and Desktop
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TWITTER AD PRICING
Pricing Features

Pay per follow

CPF between $1.50-$3.50 depending on industry/target

Pay for engagement

Only pay when someone interacts with your content

Bidding

Set Lifetime/Daily Budget
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TWITTER ANALYTICS
Ongoing optimization

In-campaign guidance

Instant reporting

Suggested Accounts

Suggested Interests
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TWITTER ADS PAYMENT
Two ways to pay

Credit Card (Under $5k/month)

Invoicing (Over $5k/month)

Frequency

Credit Card

Charges occur during campaign

Invoicing

Bills are invoiced monthly
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TWITTER BEST PRACTICES
Create tweets that resonate

Powerful content will attract more engagement

Keep Tweets short and sweet
Tweets shorter than 100 characters see a 17% higher engagement rate

Focus on real-time
Real-time nature is twitter’s primary advantage

Track trends
Craft your content around emerging trends to gain even wider exposure
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https://ads.twitter.com

https://ads.twitter.com
https://ads.twitter.com
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THE TWITTERS

“IF HALF OF MY 
MARKETING INVESTMENT 
ISN’T WORKING, HELL IF A 
QUARTER ISN’T WORKING,  
A BUNCH OF PEOPLE ARE 
GETTING FIRED” 

“IF HALF OF MY 
MARKETING INVESTMENT 
ISN’T WORKING, HELL IF A 
QUARTER ISN’T WORKING,  
A BUNCH OF PEOPLE ARE 
GETTING FIRED” 
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QUESTIONS? 


