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CAMPAIGN
STRATEGY




AUDIENCE(S)

FAMILIES PROFESSIONALS

BABY BOOMERS
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MARKET(S)
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INTEGRATED MARKETING
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INTEGRATED CAMPAIGN
53 5 55 )

TARGET

| -

RETARGETING

EXPERIENCE BUILDER

ANALYTICS

BOOKING

LOYALTY

CAMPAIGN
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TRAVEL PLANNING FUNNEL

- ">
B .
b
-, DREAM
4
“ Vacations start with a dream — possibilities, limitless options, “wouldn’t it be fun if...”, “I've always
“ |NSP|RE wanted to...” and “this year let’s...”. Oftentimes this is an inspired dream — a billboard, picture in a
' magazine, online article or a friend’s 20 new photos posted to Facebook along with their excited
‘. ramblings about what a great time they all had. Content is king at this stage of vacation planning.
‘. INnspire the dream, touch their passions and you'll get their attention.
|
|" ->

i
] PLAN
3
“ |NFORM “Can | really do it”, "What’'s it cost”, “Where's the best place to...”, “Can | still find space at...” and “"Can
“ my dog come” Information is used to drive intent at this stage. Organized, useful, easily found,
' - saved and shared and most importantly relevant and up-to-date information solidifies plans.
t

BOOK

“Am | getting the best deal”, “Can | get a discount if | book activities now”, “Can | confirm and
share my reservations online” Price, Perks, Promotions and Convenience all affect
final decisions at booking time. Make it easy and give them extra motivation and you'll seal the deal.

EXPERIENCE

“I never dreamed my wife would enjoy horseback riding”, “Sophisticated art in a mountain town -
who knew”, “So much to do we need a week not a weekend!” Deliver a fabulous Experience and
you'll not only have them coming back for more but bringing their friends and family.

MOTIVATE

ENHANCE
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ENCOURAGE “Can't wait till  sees this”, “Girls at the office are going to be so jealous”, “Who's the king of the
mountain now” We all love to show off a little and social sharing makes it so easy! Encourage and
® Reward sharing and you'll have a passionate sales force to inspire more dreams.
3 H
< -

Y-
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CAMPAIGN
CREATIVE
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6,000 hearts
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S ONE. YOURS.

-

. . . . Find your inner wild. -
The thundering sound you'll experience in the National Elk Refuge comes |

not from the largest elk herd on Earth, but from your own beating heart. KSO
Immerse yourself in wild by simply going to visitjacksonhole.com. QIE@




While this place may resemble Az
you needn't be from one to_g




Your inner wild needs

1R R S R e SSees - Find your inner wild.
e of your nature to take flight.
it - KSO
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Find your inner wild.

OLE

There's a place where wild still holds dominion. Where open spdaces dare gazed over

rather than paved over. Majestic, unflinching, inimitable. Spend a few days exploring

its wildest depths, and you may discover d few of your own. visitjacksonhole.com




BANNER - FAMILIES

Two lessons and she’ll 'v o take you to school. V Find your inner wild.
be ready 4

/I own unique
24" experience>
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BANNER - BOOMERS
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Surround yourself with a like-minded -, Find your inner wild. -
Y crowd. Y "

.
-

<

»
é - Build your -

OwWNnh unique
experience >

AGENCY RECOMMENDATION

Jaois" | kmtempest | hoyuuutt | [ NEW THOUGHT



BANNER - PROFESSIONALS

Answer all callings.

Find your inner wild.
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own unique
experience >
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BANNER - “SNOW”
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BANNER - RETARGETING

THE BEST FARE TO CATCH AIR

vr To $S300
FLIGHT CREDIT P

e

- BOOK NOW >

Horz . | kmtempest | Aasuuastt | [C] NEW THOUGHT



MEDIA
STRATEGY




MARKET(S)
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PAID SEARCH
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PPC - TOP OF THE FUNNEL

Dreaming "

Planning ["" ‘ r -
. SEARCH ADS ! . I ")
ng LIFT TOP-OF-MIND @ s ':‘

AWARENESS
P
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PPC - TOP OF THE FUNNEL
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PROGRAMMATIC
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MULTI-CHANNEL RETARGETING

facebook
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WINTER LANDING PAGE
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PLACEMENTS -

OUTDOOR/ADVENTU RE
@ o
SNEEW
SKINET
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PLACEMENTS - LOCAL / REGIONAL

Nnewssw

ffos Angeles Times
latimes.com.

Che New ork Times
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PLACEMENTS - TRAVEL BOOKING
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CHANNEL

weather.com
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PLACEMENTS - MOBILE

INMOBI | EXCHANGE

mopPubL
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ANALYTICS




ADARA PARTNERSHIP

- ADARA

90 first party data relationships with global travel brands
350 Million unigue monthly traveler profiles
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ADARA PARTNERSHIP

. ADARA
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ADARA PARTNERSHIP

*.ADARA

OnTheSnow.com
United

Orbitz

Mobdille Travel

WSsJ.com

Remarxeting

R I A=

OutdoorChannel
-
o
5’ Kayak.com
-_— TripAgvisor
S |
Yahoo
o

Pricoline.com J
Travelandieisure

sLirib

CNTravellor

DenverPost |

SNows.COm

MountainGetaway

0 45 o 4 100 145 1390

Advance Purchase (Days)
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ADARA PARTNERSHIP

oo - s
3
~ADARA
Remarkoting '
Friceline.com

Kayak com
WS5J.com |
OnTheSnow.com
CutdoorChannel
fravelandleisure
TripAdvisor ’
SLYrib |

Yahoo ’

Orbitz '

INows cOmM ‘
CNTravellor l
Mobille Travel |
KSL.com |

United i
DerrverPost ’
Backpacker |
MountainGetaway ‘
Outdooriife ’

0 20 40 60 - - =

Publisher

Bookings
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ADARA PARTNERSHIP

. ADARA

Romarketing &
Kayak.com Q
Yahoo |
OonTheSnow.com |

Priceling . com |

QuidocorChannol

wsJ.com |
S

= Orbtz |
2 :
— Jnited |
. \

TripAgdvisor

Travelandieisure |
¥iobille Travel

sLirb

z
GNows com }
CNTraveller ’

Denverfost '

!
MountainGotaway !

0 80 160 240 320 <00 480

Total Nights
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EXPERIENCE BUILDER




-+~ Create and share your Jackson Hole experience!

I'm traveling from any city @and looking for luxury

travelling solo @I'd arrive today @and leave ¢

the following thursday.

BUILD IT!




OLE"

Experience Builder

& January 2016




KSO ACTIVITIES

°m® Create an adventure for the whole family. Select from
the reccommended options below to get started.

Expenience Builder

Activities
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‘Make adventure a part of your
Jackson Hole vacation with an
authentic, guided dog sled tour
through some of the area’'s most
stunning countryside.

s
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Dog Sledding Tours

Every trip with Jackson Hole Iditarod Sled Dog
Tours 1s on a modern sled, led by an
experienced musher guide. They will bring
your attention to points of interest and always
be on the lookout for winter wildlife, such as
deer, elk, moose, bighorn sheep and bald
eagles.

MY EXPERIENCE
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KSO LODGING

om® Jackson Hole has a great selection of lodging options
Extenence Bailrier for families. Select from properties below. FAMILY
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Spring Creek R: = * N i
& Spa : - sl
Spring Creek Ranch in Jackson, i _JEe
Wyoming offers luxury and d T

relaxation year round.

MY EXPERIENCE The Wortt HOtEl MYVEAIXPERIENCE

MY EXPERIENCE
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Spring Creek Ranch &
Spa

Spring Creek Ranch 1s located on a wildlife
sanctuary almost 1,000 feet above the town of
Jackson and has the most spectacular views
of the Teton Mountain Range, including the
world famous 13,700-foot Grand Teton.

MY EXPERIENCE
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KSO AIR TRAVEL

om® There are a variety of options when it comes to air

, : travel to Jackson Hole. Select from flights below.
Expernience Builder

Activities > Lodging > Air Travel
2 United Airlines
TUS Thu24Sep749am  JAC Thu 24 Sep 8:33 pm 11 hrs 44 mins 2 stops
FILTER BY MY EXPERIENCE JAC Wed30Sepl24pm  TUS Wed 30 Sep 8:56 pm 8 hrs 32 mins 2 stops

Takeoff Time

07:15 to 16:20

_ A Delta Air Lines
Takeoff Time (Jackson Hole) _—

| TUS Thu 24 Sep 7.15 am JAC Thu 24 Sep 12.04 pm 3 hrs 49 mins 1stop
SIS JAC Wed 30Sep130pm  TUS Wed 30 Sep 9.00 pm 8 hrs 30 mins 2 stops
09:41 to 21:46
Connections
2 (26)
3 (19
(19) % United Airlines
Airline :
S— TUS Thu 24 Sep1028am JAC Thu 24 Sep 8:33 pm O hrs 5mins 2 stops
Delta Air Lines (31) .
United Airlines (14) MY EXPERIENCE JAC Wed30Sepl24pm  TUS Wed 30 Sep 7:59 pm 7 hrs 35 mins 1stop

A Delta Air Lines
e

TUS Thu24 Sep10:10am  JAC Thu 24 Sep 2:46 pm 3hrs36 mins 1stop
MY EXPERIENCE JAC Wed30Sep130pm  TUS Wed 30 Sep 9:00 pm 8 hrs 30 mins 2 stops
| oo |
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KSO EXPERIENCE 2%

om® Your Jackson Hole Experience is ready to go! Be sure
and share your selections on Facebook and Twitter. FAMILY
Expenence Builder

0(: Share your experience!

Ailr Travel
A Delta Air Lines .
-~ Spring Creek Ranch & Spa
TUS Thu 24 Sep 7:15 am JAC Thu 24 Sep 12.04 pm 3hrs49mins 1stop S
Spring Creek Ranch in Jackson,
JAC Wed30Sepl30pm TUS Wed 30 Sep S:.00 pm 8 hrs 30 mins 2 stops

Wyoming offers luxury and
relaxation year round.

Activities

'Make adventure a part of you
Jackson Hole vacation with an
authentic, guided dog sled tour
through some of the area’'s most

stunning countryside. Sleigh Rides

Skiing and Snowboarding

R
~ Snowmobiling

Events

Jackson Hole Shrine Club Moose Chase, Downhill,
Cutter Races 18 PPP 13
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CAMPAIGN
CONTENT




WINTER VIDEO

Expands awareness of the activities available in Jackson Hole in winter
Programmatic video media buy

Expandable rich media

Website to pay off the campaign story

Increase JHTTB social channel followers

Will increase social reach if/when social partners (JHMR & WOT) share

An additional asset that could be translated for international use

Horz . | kmtempest | Aasuuastt | [C] NEW THOUGHT



Horz . | kmtempest | Aasuuastt | [C] NEW THOUGHT



WINTER VIDEO(S)

With Jimmy Chin and Travis Rice
both presently involved Iin higher
profile projects (Chin with Meru &
Travis with Art of Flight follow-up),
producing brand video series In
which they relate, in their own
words, how Jackson has influenced
both the fabric of their lives and the
trajectory of their careers would
generate heavy exposure to the
wildness of Jackson Hole.
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“FIND YOUR INNER WILD” SHOOT

Shoot 5-7 Images that represent the FIYW campaign
Leverage his earned media campaign during the course of the shoot

Lay the foundation for a longer partnership with Jimmy
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HFINDYOURINNERWILD

Using the web-based Jackson Hole

Experience Builder, visitors can plan,

Pin travelinadro iR ARERER IBRFING for uxury @ describe submit and share the details of

their proposed ultimate Jackson winter
adventure via #FindYourlnnerWild.
Jimmy would then accompany A
winners as both a participant and

documenter from the trip that Jackson

Hole and Jimmy will push out through

soclal media channels.

Create and share your Jackson Hole experience!
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HFINDYOURINNERWILD

Create promotional contest to drive traffic to the Experience

User builds their experience on visitjacksonhole.com

Registers their experience with their email and name

Users are encouraged to share the builder, each share is an additional entry
One winner receives trip for 2 to Jackson Hole

Part of thelr experience i1s a day with Jimmy Chin photographing their trip
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JHTTB SOCIAL MEDIA

Establish visitor focused JHTTB social channels

Initially focus on Facebook, twitter, and Instagram
Agency partners will manage the accounts
Will allow for the fulfiliment of the paid social portion of the media buy

All social channels will become a repository of content focusing on activities
beyond skiing/snowboarding

Leverage influencers to grow the JHTTB follower base

Implement hashtag strategy: #visitjacksonhole, #findyourinnerwild

Horz . | kmtempest | Aasuuastt | [C] NEW THOUGHT
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JHTTB SOCIAL - ROLES & RESPONSIBILITIES

bttt

L. tempest

- Campaign integration
- Paid social

- Brand stewardship
- Campaign integration
- Content strategy

- Content development - Analytics/reporting

JHTTB
SOCIAL
NEWSROOM

[ ] NEW THOUGHT

- Community management
- Local events
- Social monitoring

- Sharing posts from
WOT, JHMR, ETC
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SOCIAL CHANNELS

Our goals in developing the following social media strategy for the JHTTB revolves around
creating a high rate of active user engagement on each of its social networks — by building an
inter-connected community of complimentary parts which tell our western story. In
approaching the creation of content for each of the 3 targeted Visit Jackson Hole networks
(Facebook, Instagram, Twitter) we have developed an individual narrative which leverages the

networks’ strengths while maintaining a narrative uniformity across all three.
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SOCIAL CHANNELS

High Level Video & Multimedia Production
Daily Photo Contributions to Social Networks in Real Time
Comprehensive Content Strategy for Each Network

Full-Time Social Network Management and Community Building
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FACEBOOK STRATEGY

Extreme Stories
Last of the Old West & New of the Old West
Place and Special Event Images

Extreme Lifestyle Videos

Horz . | kmtempest | Aasuuastt | [C] NEW THOUGHT



INSTAGRAM STRATEGY

| bl

)

Jackson Hole ‘Definitions’
Living Jackson Hole Video Insights

Place Images

15 Second Videos - This Is Life In Jackson Hole
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TWITTER STRATEGY

Weather and Conditions Report
Live Coverage of Jackson Hole Events
Live Stream of Jackson Hole Activities

Periscope - Live Stream Experiences
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COMMUNITY CONTENT

Send Your Calendar
Send Winter Lifestyle Images, Videos
What does JH mean to You?

Full-Time Social Network Management and Community Building

EMAIL YOUR STORIES TO:

SHARE YOUR STORIES @:
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mailto:social@visitjacksonhole.com
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CONTENT - IMAGES(S)
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CONTENT - IMAGES(S)
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CONTENT - IMAGES(S)
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WINTER CAMPAIGN HIGHLIGHTS

Approximate Campaignh Dates 10.16.15 - 4.15.16
Combination of social channels, partners, Influencers & PR
Primarily earned media campaign with exception of paid social

Unigue content built month-by-month integrated into the winter campaign
Will launch JHTTB social (Facebook, twitter, Instagram)

Earned media extension of “Find Your Inner Wild”

Increased visitation to Visitjacksonhole.com

Raise awareness of direct flight to Jackson through local events
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WINTER
CAMPAIGN

COMMUNITY




POSTCARD TO YOURSELF

There’s an unmistakable giddiness that
P comes with releasing your inner wild, a
\ glow that heightens every aspect of a
2 G AR o T Jackson Hole stay, from gazing at the
et ; i ' Tetons to brushing your teeth. While
WILL YOU ANSWER" Sl o s o ' it’s not something you bottle and sell,
ot cimatianid ao o g It IS something you can bottle and
send. Through these special postcards,
visitors can write a letter to
themselves about their vacation
experience. Drop the letter in one of
our special post-office boxes, and it’ll
be sent for free. The only catch: they
won’t receive it for six months. When
they do, however, they’ll be instantly
reminded of that euphoric glow that
Jackson Hole evokes. Through their
very own words, they’ll have the
motivation to return, and capture that

essence again.
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YOUR INNER WILD IS CALLING YOU
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INFLUENCER WORKSHOPS

SRR S

,-,,r';o‘&

Barnhart and the JHTTB will engage the
partner community with workshops, not only
on marketing topics, but also evolving trends
and or technigues developing within the
industry. The seminars can range from topics
such as: influencer marketing, content
strategies to photography, art or website
production. The ultimate goal of these
seminars is to keep the community up to
date on the rapidly changing market.

The evolution of the current program will
INvolve using industry experts to execute the
workshops and also leverage their
knowledge and their social presence while
they attend and execute the workshop. It Is
recommended the workshops are interactive
and held in engaging locations.
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GET IN TOUCH

Jenny Rose Patrick Farrell Jesse Ryan
Client Services Director Client Services Director Partner/Founder
jenny.rose@tempest.im pfarrell@barnhartusa.com jesse@newthoughtmedia.com
' D 800.274.8774 - D: 303.626.7205  D: 307.203.0993
v M: 520.247.4995 . M: 303.358.3086 M: 520.576.0073

\
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